
1



2



3



4



5



6



7



8



9



10



11



12



13



14



15



16



17



18



19

AMNESIAAMNESIAAMNESIAAMNESIAAMNESIA

“Forget about it.”
and so I do.
Words float
oh there’s such a flu
going around,
I forget to look back and forth
and barely cross the road.

“I just told you about it, didn’t I?”
“You have?” but surely
I can’t deny I must have
missed it
pressed it
congealed it…
The pudding is lit.
Blankly I stare at the dolls
as I sit
between rolls of paper & missed calls.

“I did tell you about this, remember?”
“Of course, you did!”
But words skid on the shiny floors
of prim cafes and posh bars
gliding to find their way
among blistered souls of prey
waiting
to erase the memory of your blame
but that would be sheer mayhem!

So
let’s just
forget about it….

Anindita Mitra
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Introduction:

Ad campaigns, are meant to sell products, the products can be cosmetics, medicines, beverages,

any accessories, or even a thought/ idea. When advertisement is made for the benefit of the

society, they can have long-lasting impacts. Femvertising (Female Empowerment Advertising)

is a marketing and communication strategy used by the brands by means of which they seek to

inspire and empower women though messages while promoting their products and generating

brand engagement.

Femvertising encourages society to break through the stereotypical gender roles and orthodox

societal constructs, as seen in “#BreakTheBias” by Titan Raga and Ariel’s “#SharetheLoad”.

There are some ads that provide some social message. Empowerment of Women has emerged as

an important issue in recent time. Femvertising plays a pivotal role in empowering the women by

decreasing gender discrimination.

Femvertising is a marketing and communication strategy through which the news and other

important messages publicized and reached to a number of audiences with the help of newspaper,

radio, television, internet etc. Now-a-days these are necessary for spreading awareness. The use

of these strategies is needed to increase women’s self-expression, self- respect and decision-

making ability which enhance different ethnicities and beauties, overcoming the gender gap and

the patriarchal vision of the past. Today, the content of the advertisement has been changed

from ‘using women as a product’ to ‘using these product as to empower women’. There is

an increasing presence of ‘femvertising’ in the media; an advertising style that highlights women’s

talents, centers themes on pro-woman messaging and counters stereotyping.

Femvertising and Empowerment of ‘The Women’:

Femvertising is a powerful platform for bringing up women’s rights issues to the attention of

a wider public and encourage policy makers to make commitments to gender equality. Social

issues are likely to be discussed on Facebook, Twitter and sometimes through blog posts.

Previously, advertising depicted a traditional picture of women who are simply a

homemaker but in recent times the theme and concept of advertising is changed. Quite a

few leading Bollywood actor and actress leveraged the ‘respect for women’ theme on social

media and gain massive support from their followers.

Tata Tea ‘Jaago Re’ Campaign- On the issues related to women empowerment superstar

Shahrukh Khan express his commitment with a small beginning and Tata Tea awaken India once

again in the Women’s Day to put ‘women first’ with its new ‘Jaago Re’ social campaign.

Today, however, we’re seeing a sea-change in the way brands represent and market to women,

fuelled by social and political movements. Each year, 8th March comes and calls us to come

together to empower and honour women all around the world that have made a positive impact
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for future generations. Celebrated annually on March 8, Women’s Day is considered to be a focal

point in the women’s rights movement.

The theme of the year 2021 on Women’s Day is ‘Choose To Challenge’. The theme

encourages people to call out gender bias and inequality. On Women’s Day, several brands and

companies have released thought-provoking ads and campaigns that question age-old gender

stereotypes and deliver a message of women empowerment. Some are laid below:

v #She Is Complete In Herself by Prega News

v #Take The Pressure Off by Shaadi.com

v #Challenge Champion Change by Amazon India

v The divide by Paytm

v #StopTheBeautyTest by Dove

The theme of the year 2022 on Women’s Day is to build an equitable and inclusive world where

we have broken the bias and laid the foundation of #Generation Equality. Several brands

and companies have released thought-provoking ads and campaigns are as follows:

v Ariel- #See Equal

v Shikshodaya- Unacademy

v Paytm- The Reward

v Levi’s India- #IShape My World

v Vivo India- #JoyOfEquality

v Canara HSBC OBC Life Insurance #Compliment Not Compare

v Fresh To Home- #Find Your Fresh Way

v Dunzo- #SheCan

v Google India- #Search For Change

v Burger King India- Everyday is Women’s Day

The theme of the year 2023 on Women’s Day is to celebrate Gender Equality. Several brands

and companies have released thought-provoking ads and campaigns are as follows:

v Tanishq- The Superwoman

v Hero Lectro- #Pedal Away From The Bias

v Kotak General Insuranc- #Drive Like A Lady

v Lumikai- #Path breakers

v Amazon- #She Is Amazon

v Centre fresh- #Soch Karo Fresh

v boAT- Watch Her Play

v Josh- Safe Swipe

Quite a few brands have been quick to plug in a ‘women empowering theme’ into their brand

communication

v Elegant Steel’s Nari Shakti - The Steel Within

v Break the Bias by Titan India

v Vim’s Nazariya Badlo, Dekho Bartano Se Aage

v Cadbury’s Kuch Khaas Hai

v Swiggy’s Women’s Day ad

v BIBA #Many Shades One Me

v Candere- # ‘She Can Darewith Aadya
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v Edelweiss Mutual Fund- #Break The Bias

v Kalyan Jewellers- #I Am More Than Enough

v Prega News- #She Can Carry Both

v Purplle- Contribution towards victims of sexual assault

v Ariel- #share the load

v Myntra’s Anouk- Bold is Beautiful

v Havells-#Respect for women

v Brooke bond Red Label-#Unstereotype

v Titan Raga’s- #HerLifeHerChoices

v Mia by Tanishq- #BestAtWork

v Biba- #ChangeisBeautiful

v Whisper- #MyTouchtThePickleMoment

v Vicks- #TouchOfCare

v Vivel by ITC ‘Ab Samjhauta Nahi’

v Scooty pep+ ‘why should boys have all the fun?’ (2007)

v Titan Raga ‘Women of Today’-

v Havell’s Coffee Maker ‘She is not a Kitchen Appliance’

v Stayfree’s ‘women for change’ campaign-

v Vatika Hair Oil

v Pro- Ease Go Long ‘Sirf Ek Shart, Ke Koi Shart Nahi’

v Vogue Empower ‘Start with the Boys’- ‘Its time we teach them not to make girls cry’.

v Nestle supported ‘Nanhi Kali’ for the girl child

In the present era the content of advertising changed completely highlighting that girl are

equal to boys and can make their parents proud. Sexism and objectification have been replaced by

girl power and strength. Several global brands – Toyota, Nationwide Insurance, P&G, etc. – have

demonstrated the true power of femvertising with girls’ self-esteem In India too, several

femvertising ads– DeepikaPadukone’s ‘My Choice’ video for Vogue, Radhika Apte’s video

for Anouk, Ariel’s ‘Share the Load’ campaign, etc. – have set in motion the debate on the true

spirit of femvertising. The advertising through TV and banners have started representing women

as a strong force and highlighted that their role in real life has changed significantly over the year.

Modern women have more economic and political power than those in previous decades, so

advertising has adjusted its messaging to this changing demographic. Thus, we have seen a shift

in advertising portraying those who are independent, confident, and liberated, thus empowered.
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